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New support for businesses looking to pivot to digital

ECONOMY | Businesses can receive up to $1,500 to set up e-commerce operations

rom howwe study to the way
Fin which we shop and so-

cialize, COVID-19 has been
a catalyst that has changed just
about every aspect of our lives.
For businesses this shifthasbeen
particularly pronounced as both
employers and customers have
turned to technological solutions
in response to the challenges
posed by the pandemic.

A recent GVBOT survey re-
vealed just how big this shift
towards digital has been. When
questioned, four-in-ten business-
es in Greater Vancouver said that
they have increased their digital
or e-commerce presence during
the pandemic, with a further six-
in-ten revealing that they plan
further investments in this area.

A major shift

What we're seeing is a major
shift in our economy, and the
mass adoption of digital practi-
ces that we previously thought
were years away from entering
the mainstream. As a result the
Greater Vancouver Board of
Trade has encouraged the Gov-
ernment to continue supporting
businesses as they pivot to digit-
al platforms and expand their
digital presence and e-commerce
capabilities.

Speaking at a special event for
GVBOT members on February
16, the Honourable Ravi Kahlon,
Minister of Jobs, Economic Re-
covery and Innovation for
the Province of British Colum-
bia, spoke about the rapid change
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in the way in which businesses
operate as a result of COVID-19.

“This pandemic has acceler-
ated the pace of change and the
innovation it needed to adapt,”
he said. “Things we expected to
happen five to seven years from
now are happening right now.

The way that we work, the way
we study, shop, communicate to
each other is changing rapidly,
forcing businesses to innovate
to keep up. And we are here to
support the efforts to innovate
and pivot to a new normal.”
That support has included
the announcement of the new
Launch Online program, which
is designed to help over 1,500 eli-
gible small- and medium-sized
B.C. businesses adapt to changes
in consumer behaviour and pivot
to market their products online.
Launched in February, the pro-
gram will see the B.C. govern-
ment invest $12 million to help
businesses launch or upgrade an
online store that will provide the
platform they need to increase

their sales revenues, become
more competitive and grow.
Part of B.C’s $1.5 billion Eco-
nomic Recovery Plan, this new
program is an example of the
kind of support that the Greater
Vancouver Board of Trade has
been advocating for on behalf
of our members. As we emerge
from this pandemic our region
is understandably focussed on
economic recovery, but it’s vital
that businesses don’t just get
back to normal, instead now is
the time to adapt and innovate
so that Greater Vancouver can
thrive well into the future. sg

® For more information on the
' Launch Online program
visit launchonline.ca.

Winners for inaugural Business Reinvention Awards announced

AWARDS | Recognizing excellence in innovation

he Greater Vancouver

I Board of Trade’s Scale-up

Centre for SMEs (SCS) has

announced the winners of its in-

augural Business Reinvention
Awards.

The new awards recognize
businesses who have reinvented,
adapted, and shown resilience
in the face of all challenges and
barriers that we faced in 2020.

The winners were unveiled at
a special virtual ceremony

on Friday, February 26, where the
Honourable Mary Ng, Minis-
ter of Small Business, Export
Promotion and International
Trade and the Honourable
Ravi Kahlon, Minister of Jobs,
Economic Recovery and Innova-
tion, delivered remarks before
announcing this year’s winners.

During the virtual cere-
mony, World Trade Centre Van-
couver also presented the Trade
Accelerator Program (TAP)

Export Plan of the Year awards,
recognizing companies that have
achieved significant internation-
al growth in the last year.
“Businesses have adapted,
innovated and collaborated to
not just survive the immediate
impact of the pandemic, but to
thrive in spite of it. We're de-
lighted to recognise just some
of those businesses through our
new Reinvention Awards, and to
celebrate the inaugural winners

whose spirit of reinvention and
revitalisation is an inspiration to
the entire region as we embark
on our economic recovery,” said
Bridgitte Anderson president &
CEO Greater Vancouver Board
of Trade. sB

Meet the winners

m Reinvention Award:
Novo Textile Company

m Excellence in Collaboration
Award: Vancouver Whitecaps

FC and Ocean Wise

m Healthy Workplace Award:
Innovior Construction

® Environmental Leader Award:
Aisle

® Domestic Growth Award:
Virtro Technology

m Greater Vancouver TAP
Export Plan of the Year:
Novo Textile Company

m Regional TAP Export Plan of
the Year: MarineLabs Data
Systems
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need to be, and when, with London Air Services. Featuring tarmac-to-

tarmac flights anywhere in North America, bypassing the terminal and

featuring private cabins, private ground transportation, customs clearance,

impressive in-flight amenities, and more.

604-272-8123

1-877-399-8123

604-233-0202
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environment | Sustainability Series returns for 2021

Events get underway on March 4

ollowing the success of our
Finaugural events in 2020,

The Greater Vancouver
Board of Trade is bringing back
its popular sustainability series
later this month.

The series was launched in
response to increased interest
in sustainability in the busi-
ness community and feedback
from our members across the
region, who have identified the
environment as their one of
their ongoing priorities. Due to
the ongoing pandemic, 2021’s
sustainability series will look a
little bit different. But even in
spite of COVID-19, the subject
matter hasn’tlost its importance
to Greater Vancouver businesses
who understand that sustainabil-
ity is a cornerstone of our region’s
future prosperity.

Technology

The series, which is presented in
partnership with the Pacific Sal-
mon Foundation, gets underway
on March 4 with an event that
focusses on the role that tech-
nology has to play in sustain-
ability. This event will explore

how business across sectors are
leveraging technology to adapt
their operations, business models
and strategies for better environ-
mental and economic outcomes.
Alongside a panel of experts, the
event will also feature a keynote
from The Honourable Jonathan
Wilkinson, Minister of Environ-
ment and Climate Change, who
will speak about the Government
of Canada’s commitment to reach
net zero emissions by 2050 and
therole that technology will play
in reaching that target.

The business of blue

The following month, the sus-
tainability series will turn its
attention to our waterways.
In B.C., ocean and rivers are
a critical element of our eco-
nomic makeup, providing im-
portant resources and serving
as transportation highways
that unlock global markets for
Canadian goods. However, our
ocean and waterways are far
more than levers for economic
growth for our region, rather
they are the linchpin of our long-
term environmental, social and

economic resilience and prosper-
ity. Taking place on April 14, this
event will explore how industry
can be part of the solution and
thelocal initiatives that are pro-
tecting and fortifying one of our
most important resources.

Environmental, social, and
governance factors

Known simply as ESGs, environ-
mental, social, and govern-
ance factors are becoming an
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increasingly important aspect
of business strategy. Studies have
found that businesses with higher
ESGs have higher profitability and
lower volatility, so it is perhaps
no surprise that these kind of in-
vestments have flourished during
the pandemic as investors double
down on responsible practices.
But, as investors, customers,
and partners increasingly expect
businesses to incorporate ESGs,
SMEs must learn how they can

Greater Vancouver
businesses
understand that
sustainability

is a cornerstone of our
region’s

future prosperity

begin introducing some of this
thinking into their businesses to
build back up, grow and become
more resilient. The final session
of our sustainability series will
focus on Greater Vancouver busi-
nesses that areleading the charge
on ESGs and offer advice on how
you can implement them for your
organization. sB

ﬂ Register today at boardoftrade.
com/sustainabilitytech.

reorte | One-to-one with Jean-Philippe Menard

We spoke to Jean-Phillipe to find out
what he believes makes Vancouver such
a dynamic place to live and work.

e spoke with Jean-Phi-
lippe Menard, Senior
Vice President British

Columbia, North and Client
Diversity at BDC. In our wide-
ranging discussion, we discussed
his first job at a gas station, the
biggest challenge of his career
and what he believes makes Van-
couver such a dynamic place to
live and work.

What inspires you?

Business owners. I am constantly
inspired by their capacity to cre-
ate and innovate, by their ability
to bounce back and be resilient.
It has been almost 25 years that
I have been working at BDC - 25
years that I've been working with
entrepreneurs. Hundreds, maybe
thousands of business owners.
I think entrepreneurs are some
of the most fascinating people
out there — it takes so much cour-
age, work, and resiliency to keep
going especially through tough

times, like we are going through
right now.

How do you relax?

Since Iwas 18, have been a min-
or hockey referee. It connects me
to the present moment and helps
merelax. In normal time, I would
do around eight matches a month
and Ireally enjoyit. I alsoread a
lot: business, economy, politics. I
mostly enjoy reading biographies
and watching documentaries.

What was your first job?

I was a gas station attendant in
my dad’s business. Because I was
the son of the owner, my dad
wanted to show me what hard
work meant. I didn’t get a raise
in three years and he always gave
me the worst shifts — Saturday
nights and Sunday mornings,
so it made it very difficult for
me to go out with my friends! It
was a very useful and formative
experience.

Y

Jean-Philippe Menard, BDC

What keeps you awake at
night?

The increasing pace of change
and our ability to adapt and
evolve. The pandemic has
brought a new set of challen-
ges that we have to deal with.
Canadian entrepreneurs need
to adopt new technologies, they
need to improve their productiv-
ity and strengthen their global
footprint. I am constantly ask-
ing myself how my team at BDC -
Canada’s bank for entrepreneurs
—Dbetter support business owners

[ am constantly inspired
by their (business owners)
capacity to create and
innovate, by their ability
to bounce back and be
resilient.

through all this uncertainty and
complexity.

What do you like most about
doing business in Greater
Vancouver?

The economy is so dynamic and
diverse, and Vancouver is such an
important tech hub. All this com-
bined with the fact that work life

balance is ingrained in Vancou-
ver’s culture contribute positively
to attracting talent from all over
Canada and the world.

Where do you see untapped
potential in Greater
Vancouver?

For BDC, one of our biggest op-
portunity is to significantly in-
crease our collaboration with
different partners in the market-
place. When the members of an
ecosystem work closely together,
this has a hugely positive impact
on entrepreneurs and the level of
support they are getting. At BDC,
we want to be at the heart of the
entrepreneurship ecosystem in
Vancouver and bring different
stakeholders together for the
benefit of business owners in
the region.

What is the most important
lesson, business or otherwise,
life has taught you?

You need to listen and trust
people. Itis incredible how much
people can give and achieve
when they feel trusted and em-
powered. The sky is the limit
when you have engaged teams. sB



Designing a B.C. specific health
benefits plan is like deciding where

to fish for Tyee salmon.

Go with someone who has
in-depth local knowledge ;
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Jason Welch, Associate VP, Group Business
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Make your employees Pacific Blue (osy Membos:

At Pacific Blue Cross, we're locals. We know B.C. and the B.C. health care system - including how to create
a sustainable benefits plan, specifically for British Columbians. In fact, only Pacific Blue Cross uses data
analytics from 1.5 million B.C. Members to shape our plans.

A
.

Call 1 877 PAC BLUE | Talk to your advisor | Visit PacificBlueCross.ca
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