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WHO ARE OUR MEMBERS?

*Figures based on results from the Greater Vancouver Board of Trade’s Membership Survey  

membership is comprised of businesses across all sectors - distinguishing us from industry-specific associations.

BUSINESS SECTORS

Professional
Services

Financial
Services

Transportation,
Logistics &
Infrastructure

Non-profit

Manufacturing
& Retail

IT and
Communications

Education &
Government

Other

Food &
Beverage

Healthcare

JOB TITLE NUMBER OF EMPLOYEES

more than 64% of cardholders are decision-makers / c-suite more than half are small businesses

AGE

GENDER

10%

6%

5%

4%

27% President / CEO

3%

19% Vice President / Director

18% Owner / Partners / Self-Employed

Manager / Supervisor / Associate

Professional

Consultant

General Manager

Coordinator / Administrator

3% Other

2% Account Executive

1% Retired

45% 55%

1 - 5 

23%

9%

7%9%

10%

16%

7%

101 - 500

11 - 25 

6 - 10 

51 - 100

26 - 50 

501 - 1,000
19%

> 1,000

18-24

3%

25-34

11%

35-44

19%

45-54

28%

55-64

28%

65+

11%

28%

13% 11%

12% 9%

8%

6%

5% 4%

4%
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ADVERTISING 
OPPORTUNITIES
The Greater Vancouver Board of Trade reserves the right to edit advertising copy or refuse any 

advertising material it deems inappropriate or is in competition with its own activities.
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SUBMISSION GUIDELINES AND DEADLINES

Submit your artwork by email to advertising@boardoftrade.com 

using the following file name convention:

          EXAMPLE: abc-company-e-newsletter-may-08-2022

Our weekly e-newsletter provides members with up-to-the-minute 

information on the Board of Trade’s upcoming events, advocacy initiatives, 

exclusive savings opportunities, and select news from our members.

Emailed every Monday morning, the e-newsletter is tailor-made for 

quick reading and provides convenient links to online information and 

event registration.

WEEKLY E-NEWSLETTER

Avg. overall  
click-through rate 
Clicks on ads vary

16,800 27% 6% 1/week
Distribution Avg. Open-rate Frequency 

Weekly, Mondays

The Greater Vancouver Board of Trade 

reserves the right to edit advertising 

copy or refuse any advertising material it 

deems inappropriate or is in competition 

with its own activities.

CONTENT OUTLINE

News: Headlines focusing on the Board of Trade’s latest activities and 

announcements 

Events: A calendar listing of upcoming events with quick links to 

online registration 

Member Benefits: Special offers exclusively for GVBOT members, by 

GVBOT members

TECHNICAL SPECIFICATIONS

Size: 468 px wide x 60 px high at 72 ppi 

File formats: .jpg or .png 

Static images only, no animated GIFs or Flash files

RATES

Frequency Savings Top & Middle Banner Bottom Banner

Member Non-Member Member Non-Member

1 week n/a $375 $475 $200 $300

2 weeks $50 $700 $900 $350 $550

3 weeks $75 $1,050 $1,350 $525 $825

4 weeks $100 $1,400 $1,800 $700 $1,000

Artwork must be submitted by 12 p.m. on the Wednesday the week prior.  

mailto:advertising%40boardoftrade.com%20?subject=
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MEMBER-TO-MEMBER  
E-BLAST ADVERTISING

*  Provide message copy, images and samples of previous design work at least 7 – 10 

business days before the email is scheduled to be sent.

TECHNICAL SPECIFICATIONS

Recommended Size: 600 px wide (72 ppi for images) 

File formats: .html, .jpg, .png or .pdf

Static images only, no animated GIFs or Flash files

Avg. overall  
click-through rate

2,558 29% 3.3% 1/day
Opt-in subscribers Avg. Open-rate Frequency: Daily 

Tuesday – Friday

Our member-to-member e-blasts allow members to showcase their 

business in a custom designed HTML email that fits their branding. 

This offer is only available to members.

Quantity Savings Member Non-Member

1 n/a $425 n/a

2 $50 $800 n/a

3 $75 $1,200 n/a

4 $100 $1,600 n/a

RATES

The Greater Vancouver Board of Trade 

reserves the right to edit advertising 

copy or refuse any advertising material it 

deems inappropriate or is in competition 

with its own activities.

NEED HELP WITH DESIGN?

For only $100 our in-house designer 

and editor can assist in getting your 

message out.*

 

SUBMISSION GUIDELINES

Submit your files by email to advertising@boardoftrade.com using the 

following file name convention:

          EXAMPLE: abc-company-e-blast-may-08-2022

          Member-to-Member e-blast advertising is due five business days prior to    

          the date booked.

GVBOT Members

mailto:advertising%40boardoftrade.com?subject=
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BOARDOFTRADE.COM/
MEMBERSHIP ADVERTISING
The membership section is the second-most visited section 

of our website. 

CONTENT OUTLINE

1

2

4,000
Reach/Month

Maximum 2 ads per page, rotated evenly displaying a 

maximum of 4 advertisements per spot

4
Ad Rotation 

3,100
Unique Views/Month

The Greater Vancouver Board of Trade reserves the 

right to edit advertising copy or refuse any advertising 

material it deems inappropriate or is in competition 

with its own activities.

Details on how to become a member  

Information on exclusive member benefits and savings 

Access to our online member Directory  

And much more

TECHNICAL SPECIFICATIONS

Recommended Size: 213 px wide x 213 px high at 72 ppi 

File formats: .jpg, .gif, .png

Animated GIFs are okay!

RATES
EXAMPLE: abc-company-box-ad-may-2022

Advertising on boardoftrade.com is based on a 

monthly time frame. Artwork must be submitted 

five businesses days prior to the beginning of 

the next month. (For example, Thursday, May 25 

for a start date of June 1)

QUESTIONS?

Email advertising@boardoftrade.com 

with any questions or inquiries. 

SUBMISSION GUIDELINES

Submit your files by email to  

advertising@boardoftrade.com using the 

following file name convention:

Quantity Savings Box Ad

Member Non-member

1 month n/a $500 n/a

2 months $75 $925 n/a

3 months $100 $1,400 n/a

4 months $150 $1,850 n/a

mailto:advertising%40boardoftrade.com?subject=
mailto:advertising%40boardoftrade.com?subject=
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SOUNDING BOARD 
NEWSPAPER
Sounding Board is published by Business in Vancouver 

Media Group in partnership with the Greater 

Vancouver Board of Trade. Our publication is read 

by leading business executives and their employees, 

as well as federal, provincial, and municipal elected 

representatives. 

121,000
Reach 

CONTENT OUTLINE

News and updates on the Board of Trade’s

Latest advocacy initiatives 

Its Signature Programs 

The Board of Trade’s many high-profile  
speaker events 

new board of trade boss sets out her priorities   
CEO Bridgitte Anderson stresses regional competitiveness in BIV podcast 3

THE OFFICIAL PUBLICATION OF THE GREATER VANCOUVER BOARD OF TRADE AND ITS MEMBERS  |  JANUARY 2020  |  VOLUME 60 / ISSUE 1  |  BOARDOFTRADE.COM

Director spotlight
Q&A with Karin Kirkpatrick,  
CEO of Family Services of  
Greater Vancouver and new 
GVBOT board director

Ready for takeoff

Vancouver Airport Authority 
launches global search for 
new CEO in advance of Craig 
Richmond’s retirement 

Mining Association CEO  
on Canada’s new  
minority government 2

Photo highlights from 
recent events and 
activities 65 7

First Nations are a prom-
inent driver of economic 
growth and development 

in the Greater Vancouver region.  
For millennia before settlers ar-

rived, there were intricate trade 
networks and a vibrant economy. 
Today, First Nations continue to 
shape our region’s economic and 
social development. 

As of 2016, the Canadian Coun-
cil for Aboriginal Business and 
TD Bank Group estimated the 
Indigenous economy to be worth 
$32 billion — and growing. 

Here in the Lower Mainland, 
the Musqueam, Tsleil-Waututh 
and Squamish First Nations are 
poised to reshape our region, 
w it h severa l t ransformative 
housing development projects 
currently proposed or underway. 

On Feb. 3, the Greater Van-
couver Board of Trade will host 
a panel discussion with leaders 
from the three First Nations, to 
highlight their plans for eco-
nomic development, housing, 
partnership opportunities, as 
well as their overall aspirations 

for communities and the region.
Musqueam Chief Wayne Spar-

row, Tsleil-Waututh Chief Leah 
George-Wilson, and Squamish 
Nation Councillor and Spokes-
person Khelsilem will discuss 
their individual economic de-
velopment plans as well as their 
collective work with the MST 
Development Corporation — a 
historic partnership that aims 

to ensure the next generation of 
Coast Salish peoples will bene-
fit from jobs and economic ac-
tivity within their traditional 
territories. 

In 2014, MST Development 
entered into a joint-venture 
partnership with the Canada 
L a nds Compa ny to develop 
three sites across our region — 
the first partnership of its kind 

in Canadian history — includ-
ing the 52-acre Jericho Lands 
East. Two years later, MST ac-
quired the adjacent 38-acre Jeri-
cho Lands West property from 
the provincial government.

“We have taken care of these 
lands to the best of our abilities 
for thousands of years following 
the teachings of our elders,” said 
Khelsilem during a public launch 

event in Spring 2019 for the pro-
ject, which has been named In-
spire Jericho.

“The next part of this jour-
ney, and this story, is to do the 
next historic thing, which is to 
build a community here that is 
inclusive and progressive and 
achieves all those values that 
we have sustained ourselves on 
for thousands of years around 
sustainability and community.” 

In November 2019, the B.C. 
G ov er n ment u n a n i mou s l y 
passed legislation to implement 
the United Nations Declaration 
on t he Rights of Indigenous 
Peoples (UNDRIP).

Known as the B.C. Declara-
tion on the Rights of Indigenous 
Peoples Act, the legislation aims 
to create a path forward that 
will unlock more partnerships 
and create better transparency, 
predictability, and certainty in 
the work between government, 
industry, and First Nations. SB

 Learn more and register today at 
boardoftrade.com/mst.

A bold vision for the future of our region
community  |   Musqueam, Squamish, and Tsleil-Waututh leaders to speak at Board of Trade next month

Sustainability series
GVBOT developing a new  
event series that will focus on  
how local businesses can 
make an impact 2
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M O R E  P E A K - TO - B A S E . 
L E S S  S E A - TO - S K Y.
Enjoy Whistler even more: without the hassle of driving 
there. Our all-weather Augusta AW139 will get you to the 
mountain quickly, safely and in comfort with true twin-
engine and de-icing capability, and spacious seating for 
up to 12 passengers. All only 27 minutes from YVR.

11
Frequency 

issues per year

QUESTIONS?

The Greater Vancouver Board of Trade reserves the right to edit advertising copy or refuse any advertising material it deems 

inappropriate or is in competition with its own activities.

5,000 members and 10,500 

subscribers of Business in Vancouver 

newspaper. Conservatively estimated 

total readership of 121,000

90% 89% 47 73% 49%

of BIV readers making 
buying descisions

are business owners, 
executives or managers

average age of BIV 
readers

have investment portfolios 
valued at $200K

have post-secondary 
degrees

For more information on advertising  

in Sounding Board, please contact  

Katherine Butler at 604-608-5173  

or kbutler@biv.com.

BIV READERS


