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WHO ARE OUR MEMBERS?

BUSINESS SECTORS

Membership is comprised of businesses across all sectors - distinguishing us from industry-specific associations.
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JOB TITLE NUMBER OF EMPLOYEES

More than 52% of members are decision-makers / c-suite

25% Vice President / Director

>1,000

21%

501-1,000

17% President / CEO
9%
10% Owner / Partners / Self-Employed 1

More than half are small businesses
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5% - Coordinator / Administrator q“ 8%
5% - Account Executive 51-100
0, 1n-25
4% - Consultant 7% 26 - 50 10%
0
4% - General Manager 9%
<1% . Retired
AGE
<1% . Other
18-24 25-34 35-44 45-54 55-64 65+
Female Male Non-binary Two-spirited

54%

<1% <1%

*Figures based on results from the Greater Vancouver Board of Trade’s Membership Survey

2% 18% 24% 24% 22% 10%
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WEEKLY E-NEWSLETTER

Our weekly e-newsletter provides members with up-to-the-minute
information on the Board of Trade’s upcoming events, advocacy initiatives,
exclusive savings opportunities, and select news from our members.

Emailed every Monday morning, the e-newsletter is tailor-made for
quick reading and provides convenient links to online information and
event registration.

28 & RN =)
18,200 35% 7% 1/week

Distribution Avg. Open-rate Avg. overall Frequency
click-through rate Mondays

Clicks on ads vary

CONTENT OUTLINE

News: Headlines focusing on the Board of Trade’s latest activities and
announcements

Events: A calendar listing of upcoming events with quick links to
online registration

Member Benefits: Special offers exclusively for GVBOT members, by
GVBOT members

TECHNICAL SPECIFICATIONS

Size: 600 px wide x 77 px high at 72 ppi
File formats: .jog or .png

Static images only, no animated GIFs or Flash files

RATES

Middle Banner Bottom Banner

Top Banner

Member Non-Member Member Non-Member Member Non-Member
1 week $1,000 $750 $400
2 weeks $1,800 $1,400 $700
3 weeks $2,750 $2,100 $1,050
4 weeks $3,600 $2,800 $1,400

SUBMISSION GUIDELINES AND DEADLINES

Submit your artwork by email to advertising@boardoftrade.com

using the following file name convention:

EXAMPLE: abc-company-e-newsletter-may-08-2023

@ Artwork must be submitted by 12 p.m. on the Wednesday the week prior.
Failure to meet deadline may result in ad not running but you will still be
billed.
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News Headlines Monday, June 5, 2023

Building a Better Future Together through
Diversity and Inclusivity

Join us on June 23 for our second annual £D1 forum, a full day conference that will
deliver strategies to build and leverage a diverse talent pipeline, resources for
impact decision-making, and ideas for creating and maintain inclusive and
supportive work environments where employees can thrive, The forum will
feature a series of panel discussions and interactive workshops on allyship,
leadership, and developing an EDI action plan,

GVPOD - Future of Vancouver - The Bay Building

The latest episode in our series on the future of Vancouver takes a deep dive into
the redevelopment of the Hudson's Bay Building, an conic piece of architecture at
the corner of Granville and West Georgla. Douglas Adams, Senior VP of
Development at Streetworks Development, joins the show to talk about the future
of the historic HBC location and the role it will play in the downtown core. Lister

MIDDLE BANNER

Upcoming Events:

Tuesday, June 13, 2023
Metro Vancouver - Together We Make
Our Region Strong

Thursday, June 15, 2023

Reconciliation in Action: Annual
Address with Musqueam, Squamish
and Tsleil-Waututh Nations

Tuesday, June 20, 2023
GVBOT Golf Tour - Riverway Golf Club

Only 3 spots
Make lasting c

Jun23  Building.a Better Future Together through Diversity.and In

Jun28  GVEOT Golf Tol

Jun29  Vancouver Canadiar

ment

BOTTOM BANNER

The Greater Vancouver Board of
Trade reserves the right to edit
advertising copy or refuse any
advertising material it deems
inappropriate or is in competition
with its own activities.
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MEMBER-TO-MEMBER
E-BLAST ADVERTISING

Our member-to-member e-blasts allow members to showcase their
business in a custom designed HTML email that aligns with their
branding. This offer is only available to members.

FITY S % =
2,100 35% 3.6% 1/day

Opt-in subscribers Avg. Open-rate Avg. overall Frequency:
click-through rate

TECHNICAL SPECIFICATIONS

Recommended Size: 600 px wide (72 ppi for images)
File formats: .html, .jog, .ong or .pdf

RATES

Quantity Non-Member

SUBMISSION GUIDELINES

Submit your files by email to using the
following file name convention:

EXAMPLE:

Artwork/html code is
Failure to meet deadline may result in ad not running but you will still be
billed.

The Greater Vancouver Board of Trade reserves the right to edit advertising
copy or refuse any advertising material it deems inappropriate or is in
competition with its own activities.

GVBOT Members

Member email: We Are 26. We
Are Vancouver.

Having trouble viewing this email? Click here

BE PART OF THE WWORLD’S
GREATEST SPORTING EVENT.

BEGOMEA
HOST GITY
SUPPORTER.

CONNEGT WITHUS:

Phil Adams
Director, Global Partnerships, BC Place
PAdams@bcpavco.com

Colin Whiteside
Senior Manager, Global Partnerships, BC Place
CWhiteside@bcpavco.com

VANCOUVERFWG26.CA

@FWC26VANCOUVER

O 0 o

Unsubscribe

Update Profile
Sent by no-

oardoftrade.com powered by

NEED HELP WITH DESIGN?

For only $100 our in-house designer and
editor can assist in getting your message
out. Provide message copy, images and
samples of previous design work at least
7 - 10 business days before the email is
scheduled to be sent.
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BOARDOFTRADE.COM
WEBSITE ADVERSTING

The membership section is the second-most visited section

of our website.

Sse @ .
4,000 3,100 <
Reach/Month Unigue Views/Month Ad Rotation

Maximum 2 ads per page, rotated evenly displaying a
maximum of 4 advertisements per spot

CONTENT OUTLINE

B Details on how to become a member
B Information on exclusive member benefits and savings
B Access to our online member Directory

B And much more

TECHNICAL SPECIFICATIONS

Recommended Size: 213 px wide x 213 px high at 72 ppi SUBMISSION GUIDELINES

File formats: jpg, .gif .png

Submit your files by email to
advertising@boardoftrade.com using the

Animated GIFs are okay!

following file name convention:

RATES

Quantity

Member Non-member
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EXAMPLE: abc-company-box-ad-may-2023

@ Advertising on boardoftrade.com is based on a
monthly time frame. Artwork must be submitted
five businesse days prior to the beginning of

Tmonth n/a the next month. (For example, Thursday, May

2 months n/a 25 for a start date of June 1). Failure to meet

2 months n/a d(_eadli.ne may result in ad not running but you
will still be billed.

4 months n/a

QU EST|ONS? The Greater Vancouver Board of Trade reserves the
right to edit advertising copy or refuse any advertising

Email advertising@boardoftrade.com

with any questions or inquiries.

material it deems inappropriate or is in competition
with its own activities.
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