
Do you have a message you want to share with the Greater Vancouver business 
community?

Are you looking to find new customers, increase the profile of your company, or 
bolster your brand recognition with some of B.C.’s top executives?

By advertising in Sounding Board, 
your message will reach all Members 
of the Greater Vancouver Board of 
Trade — the region’s largest chamber 
of commerce and the most active 
business organization in Western 
Canada. 

In addition, Sounding Board is 
distributed by addressed mail to all 
12,500 subscribers of Business in 
Vancouver newspaper, with a total 
overall readership of nearly 40,000 in 
the local business community.  The 
publication is also distributed at more 
than 140 Board of Trade events each 
year, and a digital version is emailed 
to more than 5,000 Board of Trade 
Members each month. 

The publication features articles 
and news updates from the Board of Trade on its many public policy initiatives, its four 
Member Programs, and its many high-profile speaker events. Sounding Board is the 
primary way that the Board of Trade communicates with its Members each month, and 
it is also distributed to federal, provincial and civic elected officials, as well as selected 
boards of trade and chambers of commerce across North America.

Simply put, there is no better way to reach the vast Membership base of the 
Greater Vancouver Board of Trade, which spans across every industry and includes 
businesses of all sizes, from small business owners to C-suite executives at Canada’s top 
companies. 
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Building blocks

Premier unveils new provincial jobs 

plan at The Vancouver Board of Trade

Hundreds of Vancouver business leaders and 

executives flocked to the Fairmont Hotel Vancou-

ver late last month as B.C. Premier Christy Clark 

unveiled her BC Jobs Plan to The Board of Trade.

The marquee event, presented by sponsors 

Concord Pacific Developments and TELUS and 

supported by sponsor Port Metro Vancouver, 

drew upwards of 600 attendees, including dozens 

of provincial cabinet ministers and MLAs, and 

made headlines in major media across the country.

In her speech, Clark proposed a comprehen-

sive, long-term strategy to create jobs across the 

province and guide the province through times of 

economic uncertainty. 

Clark said the plan will be supported by three 

distinct pillars: working with employers and 

communities to enable job creation across B.C.; 

strengthening infrastructure to get B.C. goods to 

market; and expanding markets for B.C.’s products 

and services — particularly in Asia.

B.C.’s close proximity to the emerging markets 

in Asia, added Clark, is an advantage that will allow 

the province to drive Canada’s economy forward. 

 “This is a unique moment in history for us to 

do more than our fair share for the rest of Canada, 

to grasp B.C.’s opportunity to help build an even 

greater country. Canada starts here because we are 

at the Pacific edge of the nation, and we are literally 

facing the future of the world in Asia.”

In addition, Clark announced that the province 

will soon open a “major investments office” to 

“help businesses that want to invest in B.C. get the 

answers they need in a quick, clear way.”

The province will also “move aggressively” 

to eliminate the “endless delays” in permitting 

approvals, she said. Part of this effort includes a 

$24-million investment across natural resource 

ministries to help eliminate any backlogs in permit 

approvals.Clark said her plan aims to grow B.C.’s inter-

national student population by 50 per cent in the 

next four years.
“We need to support the human relationships 

that help us succeed, the unity we must foster and 

the education we must strengthen,” she said.

 The premier pledged $50 million to improve 

the rail corridor connecting Deltaport to Canada’s 

transportation network, which will enable Port 

Metro Vancouver to move forward on a $200-mill-

lion expansion that could create up to 600 jobs.

Other key components of the plan include the 

creation of a BC Jobs and Investment Board, the 

establishment of an Aboriginal Business and In-

vestment Council, the launch of a competitiveness 

review of business taxation, and the target of having 

eight new mines in operation by 2015.

The full plan is now available online at www.

bcjobsplan.ca. 
For more on The Board of Trade’s reaction to the 

BC Jobs Plan, see Chair Wendy Lisogar-Cocchia’s 

message on page 4.

By GreG Hoekstra

Vancouver Board of Trade chair Wendy Lisogar-Cocchia welcomes Premier Christy Clark who chose The Board podium to unveil the complete B.C. Jobs Plan. 

Did you know...

The Vancouver Board of Trade has teamed up with WSI to offer a series of 

free digital marketing webinars to its members?

 
Sign up today and request a complimentary report on your company’s web 

presence and how it stacks up against a key competitor.

For more information or to register, visit www.vbotseminars.com.
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Prime Minister-designate Justin Trudeau speaks to a sold-out crowd of 800 at The Vancouver Board of Trade in April 2014. File photo
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“Our economy relies on strong infrastructure, like our ports, bridges, roads, rail networks, and public transportation systems.” VBOT CEO Iain Black, pg. 2

LAS offers complimentary Wi-Fi  

aboard its Learjet 75s. With personal 

touchscreens, fold-out tables, and 

a bulkhead-mounted flat panel 

screen, you’ll stay connected and 

productive in the air.

604-272-8123   |   1-877-399-8123 

www.londonair.com

days 

hours7 Your Airborne Office

By GreG Hoekstra

As the first federal election 

results began to trickle in on the 

evening of Oct. 19, it became clear 

the country was heading towards 

change, with the Liberal Party 

of Canada sweeping across the 

Maritimes winning all 32 seats.

By the end of the night, the 

party held 184 seats across the 

country — including 17 here 

in B.C. — which was enough 

to vault the Liberals from the 

third-party position to a majority 

government. In the weeks since, there has 

been much speculation about 

what Canadians — and the busi-

ness community — can expect 

from their next Prime Minister, 

Justin Trudeau, who will be offi-

cially sworn in to office this week, 

along with his cabinet. 

The Vancouver Board of Trade 

is optimistic that the new govern-

ment will continue to place a pri-

ority on business, trade, and the 

economy, a focus that was evident 

VBOT prepares to work 

with new government 

on business priorities

not only during the past decade 

under the leadership of Prime 

Minister Stephen Harper, but 

also during Liberal governments 

of the 1990s and early 2000s.

“We are looking forward to 

working with the new govern-

ment to ensure our country is 

well positioned to be a strong 

global economic leader,” says 

Iain Black, The Vancouver Board 

of Trade’s President and CEO.  

The economy will likely take 

centre stage as one of the new 

government’s immediate pri-

orities, with the G20 Leaders’ 

Summit scheduled to take 

place Nov. 15. It is expected the 

new government will make an 

economic statement in mid-

November, which may outline 

preparations for a new fiscal plan 

and an early look at a new in-

frastructure strategy that would 

invest more than $125 billion 

over the next 10 years.

Black says The Vancouver 

Board of Trade supports invest-

ing in infrastructure across the 

country. However, he stresses 

that the money should be in-

vested in strategic locations and 

projects, including in Greater 

Vancouver, given our role as 

Canada’s Pacific Gateway.

“Our economy relies on strong 

infrastructure, like our ports, 
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By gREg HOEksTRAT oday we are excited to 

introduce the new and 

improved Sounding Board. 

Over the past few months, our 

team at the Greater Vancouver 

Board of Trade has been working 

with a group of graphic designers 

at Business in Vancouver to give 

this publication a more vibrant, 

colourful, modern appearance.

Led by Jim Emerson, Creative 

Director at Glacier Media Group, 

this new format was developed 

to improve readability and reader 

engagement through cleaner 

design, tighter typography, and 

more vivid imagery. The redesign 

coincides with the renaming of 

our organization and unveiling 

of our new logo, which officially 

took place March 3 (see page 4).

First published in 1960, Sound-

ing Board has a long legacy of 

documenting the work of the 

Greater Vancouver Board of 

Trade, serving as an archive 

where history has been recorded 

for 56 years.Inside this month’s issue you 

will observe the use of four key 

colours, each of which is bor-

rowed from our new logo. These 

four colours represent the four 

core areas of our organization 

today - membership, advocacy, 

events, and programs. 
We have also rolled out several 

features that will be standard 

in upcoming issues, including 

insights into our recent public 

policy work (pages 6 and 7), up-

dates from our Signature Pro-

grams (pages 10 and 11), and a 

monthly Q&A with one of our 

board directors (page 5).

We hope you enjoy the new 

design and will continue to 

reach for your copy of Sound-

ing Board inside Business in 

Vancouver, or flip through the 

digital version at boardoftrade.

com/soundingboard. SBGreg Hoekstra is Communications Manager 

for the Greater Vancouver Board of Trade 

and editor of Sounding Board. He can be 

reached at editor@boardoftrade.com.

a contemporary new look for our publication

The latest evolution of Sounding Board complements our new logo and identity

For 56 years, Sounding Board has been distributed to businesses across the Lower Mainland. Pictured above are issues of the publication from 1968, 1987, 2011 and 2015. 
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By gREg HOEksTRA

Today we are excited to 
introduce the new and 
improved Sounding Board. 

Over the past few months, our 
team at the Greater Vancouver 
Board of Trade has been working 
with a group of graphic designers 
at Business in Vancouver to give 
this publication a more vibrant, 

colourful, modern appearance.
Led by Jim Emerson, Creative 

Director at Glacier Media Group, 
this new format was developed 
to improve readability and reader 
engagement through cleaner 
design, tighter typography, and 
more vivid imagery. The redesign 
coincides with the renaming of 
our organization and unveiling 
of our new logo, which officially 
took place March 3 (see page 4).

First published in 1960, Sound-
ing Board has a long legacy of 
documenting the work of the 
Greater Vancouver Board of 
Trade, serving as an archive 
where history has been recorded 
for 56 years.

Inside this month’s issue you 
will observe the use of four key 
colours, each of which is bor-
rowed from our new logo. These 
four colours represent the four 

core areas of our organization 
today – membership, advocacy, 
events, and programs. 

We have also rolled out several 
features that will be standard 
in upcoming issues, including 
insights into our recent public 
policy work (pages 6 and 7), up-
dates from our Signature Pro-
grams (pages 10 and 11), and a 
monthly Q&A with one of our 
board directors (page 5).

We hope you enjoy the new 
design and will continue to 
reach for your copy of Sound-
ing Board inside Business in 
Vancouver, or flip through the 
digital version at boardoftrade.
com/soundingboard. SB

Greg Hoekstra is Communications Manager 
for the Greater Vancouver Board of Trade 
and editor of Sounding Board. He can be 
reached at editor@boardoftrade.com.
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ad sizesSpecial positions - Price per ad, includes full colour
Frequency Discounts 1X Rate 3X Rate 6X Rate 12X Rate

Bottom Cover Banner 2024 1825 1622 1519

Double Full Page Spread 9538 9062 8585 8108

Back Page 5535 5258 4982 4705
Other guaranteed placement subject to 15% surcharge.  All prices quoted exclude taxes and agency commission.

Deadlines – Call for specific dates
Space deadlines: 15 days prior to issue date�
Material deadlines: 12 days prior to issue date

Advertising production
Final advertising supplied material should be (in order of preference):

1. �A PDF x/1a file (CMYK, all fonts embedded, images 200ppi)

2. �An Illustrator CS6 (or lower) file or eps file with all fonts converted to outlines and all images 
embedded. Colour space must be CMYK, not RGB. Images should be 200ppi
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For more information on print and online advertising 
opportunities please contact Marie Pearsall at  
604-608-5158 or email mpearsall@biv.com.

Sending material
Final advertising supplied material should be emailed to your sales rep.

If your material is too big to email we have an FTP site:

host: ftp.biv.com 
username: bivguest 
password: bivguest 
path: BIVMG/SpecialPubs

Please let your sales rep know what you’ve called your file.

Not sure what FTP is, or it just isn’t working for you? Try using a free web-based service like  
yousendit.com or box.net

Pre-Printed Inserts – Call for quote
Cost based on size, number of pages and frequency.
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